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IBM Marketing Cloud is now 
Watson Campaign Automation 
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Real-Time 
Personalization 

Digital Commerce 

Order Management 

Store Engagement 

Business 
Collaboration 

Network 

Supply Chain 
Insights 

Order Management 

Watson 
Marketing 

Watson 
Commerce 

Watson Supply 
Chain 



Amanda Kasilus 
Product Analyst Manager 
IBM 

Amy Pippin 
Sr. Graphic Designer 
SiteOne Landscape 
Supply 

Marc Zaborny 
eMarketing Manager 
SiteOne Landscape 
Supply 







Data 

Content 

Automation 

Reporting 

Eco-system 
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Data 

Content 

Automation 

Reporting 

Eco-system 

IBM Marketing Cloud Platform 
Watson Campaign Automation Platform 



Assemble The Band 



Writing the Music 
 
Set your beat  &  
lay your foundation  
with clean data.  





Prospect  
Database 

Customer 
Database 

Supplier  
Database 



Writing the Music 
 
Segmentation 
 
Find Inspiration with 
Company Reports 
 
Work with your IT 
Department 
 



 
 
Marketing Database 
 
 
Get personal by easily managing 
everything you know about each 
customer. 
 

Stores Everything 



Data Tips from the Agent 



Simplicity 

Flexibility 

Scalability 

History 

Benefits of a 

Single 
Database 



 
Unique Identifier 
 

Flexible 
•! Multi-channel 
•! CRM Sync 
 

Restricted 
•! Email 
•! Account ID 
 



Queries vs. Contact Lists 

Queries 

Dynamic lists 

Will change over time as  
contact data changes 

Contact can qualify for  
multiple queries 

Contact Lists 

Static lists 

Contact must be  
manually removed 

Contact can be added  
to multiple contact lists 

Queries 

Dynamic lists 



Profile Data 
Traditional database profile,  

1:1 relationship of attributes to 
contact, updated at varying 

frequency 

Relational Data 
Extension of the profile,  

1:Many, Many:1, or  
Many:Many relationship,  

updated at varying 
frequency. Integration 

data  
(i.e. inventory, opportunity 

details) 

Behavioral Data 
Record of something that 
occurs, and that does not 

change. 
Email behaviors, web 

behaviors and Universal 
Behaviors  

for SMS and Mobile Push 

Three Types of Data 



Populating Behavioral Data 



Visited 
Website 

Viewed 
Webpage 

Clicked Link 
on Webpage 

Downloaded 
File 

Played Media 
File 

Form View/ 
Submit 

Custom 
Events 

Captured Behavior: IBM Marketing Cloud Web Events 



I downloaded a file. 
I registered for a 

webinar, but didn’t 
make it. 

I visited a landing 
page and 

downloaded a file. 

I clicked 
on a link 

and 
shopped 
online.  

Use Marketing Cloud to Identify your Visitors’ Unique Activities 



TIP 
Get Help From Your IT 
Department and the IBM 
Marketing Cloud Support Team 
To Set Up Web Tracking. 



Writing the Songs 
People Want to Hear 
 
Purpose 

 (brands/customer bases) 
Mobile/Responsive 
Call to Actions (CTA) 
Landing Pages 
Scannable content  



Design with Purpose 
 
Call to Actions (CTA) 
Big Buttons 
Subject Lines 
Landing Pages 



Responsive Emails 
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Content Tips from the Agent 



Content Types in the IBM Marketing Cloud 

Email Landing Pages Push Notifications SMS Messages 



Email 



















Landing Pages 



Tool Program 
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Product 



Confirmation Page 
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Do not forget to design 
your confirmation page. 



Mobile 



SMS Usage Types 

Transactional 
SMS Message 



SMS Usage Types 

Promotional  
SMS Message 



SMS Usage Types 

SMS Reminders 



Business Name 
 

Order before 5:00 
pm today and save 

25% 

Cancel Continue 

Incorporate mobile app messages as part of single or Omni 
channel campaign. 

25% off before 5pm! 
On sale now. Get 

tickets . . . 

Limited stock. Order 
now! 

Road work begins 

Don’t forget! 



Build the 
Set List 
 
 
Start Simple 
Welcome Message 
Nurture Program 
Opt-In 
Opt-Out 



Great Start – Poor Execution 





Blueprints 



Automation Tips from the Agent 



Why use it? 



Automated Messages 
•! Wake up, Query and Send 

•! No Context Required 
•! Don’t care who has been sent to 

before or who is sent to later 

Programs 
•! Having a Conversation 

•! Series of Coordinated Messages 
•! Need to know what you’ve sent 

before and what you plan to send 

Automated Messages Programs 
Having a Conversation 





Widgets 
 
Recent Mailings 
 
Reputation 
Monitor 
 
Top Lead Source 
 
Email Contact 
Growth 
 
Top Forms 
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Reports at a Glance 
 
 
Clicks 
Opens 
Effective Rate 
 
Why Watch 
Opt-Outs & Bounces 
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Excel Add-in 



XML API - RawRecipientDataExport 
<Envelope> 
    <Body> 
        <RawRecipientDataExport> 
            <EVENT_DATE_START>12/01/2011 00:00:00</EVENT_DATE_START> 
            <EVENT_DATE_END>12/02/2011 23:59:00</EVENT_DATE_END> 
            <MOVE_TO_FTP/> 
            <EXPORT_FORMAT>0</EXPORT_FORMAT> 
            <EMAIL>admin@yourorg.com</EMAIL> 
            <ALL_EVENT_TYPES/> 
            <INCLUDE_INBOX_MONITORING/> 
            <COLUMNS> 
                <COLUMN> 
                    <NAME>CustomerID</NAME> 
                </COLUMN> 
                <COLUMN> 
                    <NAME>YourDatabaseFields</NAME> 
                </COLUMN> 
            </COLUMNS> 
        </RawRecipientDataExport> 
    </Body> 
</Envelope> 



Being the Opening Act 



Eco-System Tips from the Agent 



62 

UBX Integrations 
… and many more in progress 

IBM Owned Integrations 



IBM Campaign Integration 



Community  
Forums 

Search this for answer 
 
 

Encore 
Certifications 

Offers free training 
Support 

You pay for it, use it 
 
 

Webinars 
Keeps you up to 
date on IBM MC 
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Concert Schwag 

Build Your 
Team         

&        
Know Your 
Strengths 



Concert Schwag 

Clean Your 
Data          

&         
Build on a 

Solid 
Foundation 



Concert Schwag Concert Schwag 

Have a 
Plan         

&        
Start 
Small 



Concert Schwag Concert Schwag 

Don’t 
Strive for 

Perfection 
on the 

First Try 



Concert Schwag Concert Schwag 

Seek    
Help 

When 
Needed 



? 



Notices and 
Disclaimers 

Copyright © 2017 by International Business Machines Corporation (IBM).  No part of this document may be 
reproduced or transmitted in any form without written permission from IBM.  

U.S. Government Users Restricted Rights - Use, duplication or disclosure restricted by GSA ADP Schedule 
Contract with IBM. 

Information in these presentations (including information relating to products that have not yet been announced 
by IBM) has been reviewed for accuracy as of the date of initial publication and could include unintentional 
technical or typographical errors. IBM shall have no responsibility to update this information. THIS DOCUMENT 
IS DISTRIBUTED "AS IS" WITHOUT ANY WARRANTY, EITHER EXPRESS OR IMPLIED.  IN NO EVENT 
SHALL IBM BE LIABLE FOR ANY DAMAGE ARISING FROM THE USE OF THIS INFORMATION, INCLUDING 
BUT NOT LIMITED TO, LOSS OF DATA, BUSINESS INTERRUPTION, LOSS OF PROFIT OR LOSS OF 
OPPORTUNITY.  IBM products and services are warranted according to the terms and conditions of the 
agreements under which they are provided.  

Any statements regarding IBM's future direction, intent or product plans are subject to change or withdrawal 
without notice. 

Performance data contained herein was generally obtained in a controlled, isolated environments.  Customer 
examples are presented as illustrations of how those customers have used IBM products and the results they 
may have achieved.  Actual performance, cost, savings or other results in other operating environments may 
vary.   

References in this document to IBM products, programs, or services does not imply that IBM intends to make 
such products, programs or services available in all countries in which IBM operates or does business.   

Workshops, sessions and associated materials may have been prepared by independent session speakers, and 
do not necessarily reflect the views of IBM.  All materials and discussions are provided for informational purposes 
only, and are neither intended to, nor shall constitute legal or other guidance or advice to any individual 
participant or their specific situation.  
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Notices and 
Disclaimers Con’t.  

It is the customer’s  responsibility to insure its own compliance with legal requirements and to obtain advice of 
competent legal counsel as to the identification and interpretation of any relevant laws and regulatory 
requirements that may affect the customer’s business and any actions the customer may need to take to 
comply with such laws.  IBM does not provide legal advice or represent or warrant that its services or products 
will ensure that the customer is in compliance with any law 

Information concerning non-IBM products was obtained from the suppliers of those products, their published 
announcements or other publicly available sources.  IBM has not tested those products in connection with this 
publication and cannot confirm the accuracy of performance, compatibility or any other claims related to non-
IBM products.  Questions on the capabilities of non-IBM products should be addressed to the suppliers of those 
products. IBM does not warrant the quality of any third-party products, or the ability of any such third-party 
products to interoperate with IBM’s products.  IBM EXPRESSLY DISCLAIMS ALL WARRANTIES, 
EXPRESSED OR IMPLIED, INCLUDING BUT NOT LIMITED TO, THE IMPLIED WARRANTIES OF 
MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE.  

The provision of the information contained herein is not intended to, and does not, grant any right or license 
under any IBM patents, copyrights, trademarks or other intellectual property right.  

IBM, the IBM logo, ibm.com, Aspera®, Bluemix, Blueworks Live, CICS, Clearcase, Cognos®, DOORS®, 
Emptoris®, Enterprise Document Management System™, FASP®, FileNet®, Global Business Services ®, 
Global Technology Services ®, IBM ExperienceOne™, IBM SmartCloud®, IBM Social Business®, Information 
on Demand, ILOG, Maximo®, MQIntegrator®, MQSeries®, Netcool®, OMEGAMON, OpenPower, 
PureAnalytics™, PureApplication®, pureCluster™, PureCoverage®, PureData®, PureExperience®, 
PureFlex®, pureQuery®, pureScale®, PureSystems®, QRadar®, Rational®, Rhapsody®, Smarter 
Commerce®, SoDA, SPSS, Sterling Commerce®, StoredIQ, Tealeaf®, Tivoli®, Trusteer®, Unica®, urban{code}
®, Watson, WebSphere®, Worklight®, X-Force® and System z® Z/OS, are trademarks of International 
Business Machines Corporation, registered in many jurisdictions worldwide. Other product and service names 
might be trademarks of IBM or other companies. A current list of IBM trademarks is available on the Web at 
"Copyright and trademark information" at:  www.ibm.com/legal/copytrade.shtml. 
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Thank you! 


